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Southern Connection

Miami-Dade Gay and Lesbian Chamber of
Commerce Unites Businesses and Promotes Tourism

By lan Drew
The Greater Miami Convention &

Visitors Bureau has estimated that gays
spend upwards of $330 million dollarsa
year in Miami Beach tourism dollars
alone.

The Miami-Dade Gay and Leshian
Chamber of Commerce(MDGLCC)isnow
helping to serve as a connection for
thosetourism dollars. The group recently
held an early evening poolsidereception
and cocktail party at the Jefferson House
Bed and Breskfast on South Beach. It
hosted close to 75 different business
representatives from a wide cross-
section of the community.

The MDGLCC has been quietly
uniting the business community as the
recently formed group continues to
expand. The organization has been
operating as a singular entity since
March of 2000. The group was created
when two previously existing gay and
lesbian business organizations within
regional Miami decided to merge.

The South Beach Business Guild
had been formed in 1992, and was made
up of mostly retailers and other gay and
leshian businesses. As they grew, the
organization felt the need to expand their
resourcesto al of Miami- Dade County.

Another existing countywide
organization called ‘ Network,” was aso
looking to expand itsmembership. It had
already established a reputation as the
first gay and leshian networking
organization  geared  towards
professionals in the county. Network
saw its efforts were now being handled
to a greater capacity by other
organizations that had sprouted up.
Onceresponsiblefor creating the Health
Crisis Network (now known as Care
Resource) 15 yearsago, Network sought
to expand its services aswell.

According to current President of
theMDGLCC, David Treece, “We each
saw a merger as a natural progression
for the two groups’ Treece had been the
former Network President.

“We wanted to create a
countywide gay and lesbian chamber
of commerce and refocus our
intentions just on the business
community,” he says. “We found a
huge need for a network for
professionals, especially asinitiatives
in thefieldsof politics and the schools
are being so well handled by
organizations like SAVE Dade and
GLSEN.”

The MDGL CC announceditsinitial

membership drivea aMay 2000 breakfast
hosted by both Miami Beach Mayor
Neisen Kasdin and Miami-Dade Mayor
Alex Penelas.

Held at the Shelbourne Hotel,
Treece says that there was an initial
concern asto how the different members
of both organizations would feel about
the announcement. Fortunately, the
combined membersreslized theincreased
need for geographic reach and the need
for unity to strengthen the community.

Penelas echoed these sentiments in
his speech that day. “South Beach has
experienced amajor turn around with the
last 15years,” hesaid. “ Thereisarainbow
hanging over various parts of our

“Thereisarainbow
hanging over various
parts of our community
that endsin a pot of
gold... sgnifying the
investmentsthat our
gay and lesbian
businesscommunities
have made.

— Alex Penelas
community that ends in a pot of
gold...signifying the investments that
our gay and leshian business
communities have made. Today, |
challenge you to extend the rainbow to
cover al over Miami-Dade County.”

The organization has more than
taken up the challenge. Itisnow atrustee

member of the Greater Miami
Chamber of Commerce, andits

monthly networking events
now draw upwards of 200
people.

Alternating locations
that haveincluded Bayleen's,
Bacardi Headquartersand the
Doubletree Hotel, the
networking events have been
successfully bringing
together members of Miami-
Dade’'s gay and leshian
business community.

Says Treece,
“Business coalitions are
formed. Services are shared.
Peoplediscover their common
business interests and goals
and they bond together.” He
acknowledges that he has

been impressed by some of the similar
networking groupsin Broward County,
and now hopes to see Miami-Dade
thrivesmilarly.

The organization has also issued a
business directory, including amap and
guide, itsown magazinetitled Miamigo,
and a discount promotional card for
members that is valid at participating
businesses.

All of these things, including free
admission to the monthly networking
events, are included in annual
professional or business memberships.
A professional membershipisjust $100,
whilethe business membership is $150.
The latter includes a listing in the
directory and reduced advertising rates
in participating publications.

Another highlight of the group is

their high-profile  websites.
WWw.gogaymiami.com is a detailed
guide for tourists, and

www.gaybizmiami.com is geared
towards gay and leshian businesses and
professionals. The site features
relocation and job hunting guides,
investment advice, business aerts and
MDGLCC's Schedule of Events.

The group is currently planning to
host a leadership conference, and they
will soon be setting up an officein space
donated by the Dade Human Rights
Foundation with a full-time Executive
Director and staff. Treece also saysthat
the organization is actively seeking to
increasetheir roleintheleshian-specific
marketplace by working on more
women'’s oriented events.

The MDGL CC will hold their first
annual GalaDinner onMarch 21 & Miami
Beach’s Eden Roc Renai ssance Resort.
Michael Wilke of
www.commer cialcloset.com, awebsite
that highlights advertisersthat target the
gay and leshian market, will bethe guest
speaker.

Treece saysthat the overwhelming
support and growing membership to the
MDGLCC is a testament to the need
within the community being met. “We
are well positioned to put a great face
on the gay and lesbian community,” he
says.

“ Sometimes peopledon’t think of us
as business people and professionas. We
are working to promote our tourism
industry that has been vital to the
redevelopment of South Beach. Other
neighborhoods such as Bell Meade,
Morningside, Bayside and Shore Crest
arenow being similarly revitalized and we
aregrowing right along with them.”
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